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Presenter
Presentation Notes
The Children’s Safety Network is a national resource center for  child and adolescent injury and violence prevention, which is funded by the Maternal and Child Health Bureau.  We work with state and territorial Maternal and Child Health programs and with state and territorial Injury and Violence Prevention programs.

We have been providing training and technical assistance for more than 20 years, and in that time we have worked with every state and territory across the country.  Since we started, we’ve had close to 1,500 TA interactions and produced over 60 publications.  We organize about 25 webinars each year and have delivered close to 100 presentations and trainings at state, regional, and national conferences.

Currently, we have almost 6,000 public health professionals on our e-mail contact list and send regular announcements of new injury and violence prevention resources and information to the individuals on that list.



Meeting Orientation Slide 
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If you are having any technical problems 
joining the webinar please contact the Adobe 
Connect hotline at 1-800-416-7640 or email 
csninfo@edc.org 
 
Type any additional questions or comments 

into the Q&A box on the left. 

Presenter
Presentation Notes
Bailey: Logistics on the platform

Bailey: There are two options to hearing today’s audio – You can listen through your computer speakers or call in to our phone line at 866-835-7973. If you are participating via phone, please mute your computer speakers. Phone lines will be muted during this webinar to eliminate background noise during the presentation. 

If you have a question or are experiencing technical difficulties, please type them into the chat box on the left and we will attempt to assist you. 

If you are having any problems joining the webinar please contact the Adobe Connect hotline at 1-800-416-7640. The phone number is also posted in the in the top right. 

After the presentation, if time allows, we will pause for the presenters to answer your questions. You can submit your questions and comments at any time during the presentation in the Q&A box. If we do not get to your question we will address it in follow up communications.

We have several files available for you to download today in the Web Links section of the meeting room at the bottom of the presentation. To navigate to the sites, click on the name of the link and either copy the URL into your browser or hit the “Browse To” button. Just remember to minimize the browser window when it pops up so you can still see the webinar!

We’ll make all these materials available to you after the webinar as well. This meeting will be recorded and archived and sent out to all registrants after the session. 

I’ll now turn it back over to Ellen. 

mailto:csninfo@edc.org
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Presenter
Presentation Notes
Good morning.  Thanks for your interest in child injury prevention.    

For those of you on the last webinar, this will be a quick review of the importance of child injury prevention. I will be talking about the burden of child injury, the successes of prevention efforts and the action plan we hope will serve as a model in moving the field forward in the US and worldwide.  Next I’ll discuss how the CDC is using the NAP to guide efforts to reduce childhood injuries through communication and finish with highlighting one project we have funded.  I hope that you will see how our efforts may benefit your work in your communities and with your constituencies.  I hope that you will see that there are opportunities for you to join us in making the world a safer place for children.







Percent of All Deaths Among Children 1-19 Years 
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From: WISQARS 2010 data. Cancer includes benign neoplasms; Birth Defects includes other perinatal mortality and pregnancy 
complications; Infectious Diseases includes influenza, HIV, meningitis  

Presenter
Presentation Notes
Unintentional injuries are responsible for 37% of all child deaths among those 1-19 years.  Homicide and Suicide are second at almost 22%.  Many categories had to be combined to get numbers great enough to register on this chart.  We spend so much time and money vaccinating our children to keep them healthy (which has been very successful), shouldn’t we also invest in keeping them safe?



SOURCE:  CDC Vital Signs, 2012 

Presenter
Presentation Notes
As usual, fatalities are just the tip of the iceberg.  For every child that dies in the US, 25 are hospitalized, about 925 are treated in an ER, and countless others are treated in doctor’s offices.

Every year about 1 in 10 children in the US - - 1 in 10 -- are injured severely enough to seek treatment in an emergency department.




US Rates Poorly Compared with Others 

SOURCE:  CDC Vital Signs, 2012 

Rate per 100,000 population 0-14 years 

Presenter
Presentation Notes
Sadly, the United States does not compare favorably with other High Income Countries globally when it comes to protecting our children.  The US child injury death rate is 4 times that of the countries with the lowest rates. 



Unintentional Injury Deaths and Trends  
among U.S. Children 0-19 Years 

SOURCE:  CDC Vital Signs, 2012; deaths – 2009, trends – 2000-2009 

Presenter
Presentation Notes
Child unintentional injuries are caused by a variety of mechanisms.  This chart highlights 6 common mechanisms and displays the number of deaths in 2009 as well as the trend in death rates.  Between 2000-2009 the annual rate of child injury deaths fell by almost 30%.  However, child injuries remains the leading killer of US children – with over 9000 children dying in 2009.  That represents about 1 in every 5 childhood deaths or about ONE child injury death EVERY hour of EVERY DAY of the year.  

While the majority of injury types saw significant declines in the 10 year period – lead by declines in MV and fire/burns - death rates from some types of injuries, including suffocation and poisoning are on the rise.

There was a 54 percent increase in reported suffocation among infants less than 1 year old and almost a doubling of poisoning death rates among teens ages 15 to 19 - - driven largely by the prescription drug overdose epidemic.  



CDC’s Role 

 Identify and share data, tools and strategies 

 Support organizations and individuals  

      World Report on Child 
Protect the Ones You Love       Injury Prevention &  
                CDC Childhood Injury    
        Report 

      
 

 

Presenter
Presentation Notes
The CDC focus on child injury prevention has evolved over time.  One catalyst for our increased involvement was the launch of the World Report on Child Injury Prevention by the World Health Organization and UNICEF in December 2008.  

The report called attention to the scope of the problem and reinforced that any gains in child survival obtained through immunizations, nutrition and maternal and child health in the first four years of life can only be sustained if injury is addressed too.  

We used the launch of the World Report to refocus attention on the problem in the United States – including releasing a detailed report of the situation of fatal and nonfatal injuries among children here in the US and launching a health communications campaign called Protect the Ones You Love.  

We see our role as identifying and sharing data, tools and strategies to prevent child injuries and to support organizations and individuals in using them.  But we needed to do more.  




National Action Plan for 
Child Injury Prevention 

 Raise awareness 

 Highlight prevention solutions 

 Mobilize action 
 

 

 

Presenter
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So, CDC worked with more than 60 national experts and partners in child health, emergency medical care, child advocacy, epidemiology, and injury research, education, and policy to draft the NAP over 2.5 years.  It is a truly collaborative plan laying out the future of child injury prevention AND represents the best thinking by the best minds in the field. The development of NAP reflects its vision of a coordinated, multi-sector approach to child injury prevention. 

Overall, the NAP has THREE big and ambitious goals:  

TO raise awareness about the problem of child injury and the effects on our nation. 
TO highlight prevention solutions by uniting stakeholders around a common set of goals and strategies; AND 
TO mobilize action on a national, coordinated effort to reduce child injury.  

The NAP provides a framework for guiding national, state and local efforts to reduce childhood injuries. It offers, for the first time, a specific set of goals and actions that can be used by federal and state agencies, advocates, NGOs and policy makers to reduce injuries.   




A Framework for Action 

 Data & Surveillance 
 

 Research 
 

 Communication 
 

 Education & Training 
 

 Health Systems & Health 
Care 
 

 Policy 
 

Presenter
Presentation Notes
As I mentioned, Child Injury is made up of many difference causes like car crashes, falls, fires, drowning, suffocation and poisoning.  But rather than focus on each cause, the  National Action Plan is built around six domains –listed here

Each domain contains goals and actions based on what we know, where we need to go, and how we can get there—at the broadest level.  As specific injury causes are addressed, the NAP can help frame the needs in each domain and how to move forward.  

Today we are discussing the Communication domain.  I’ll go through the goals and some specific actions that are called for in the NAP.




COMMUNICATION 



Develop and use targeted, compelling, and 
consistent child injury prevention messages 

 Create or implement local and national campaigns on 
child safety.  

 Create a bank of messages by topics and themes that 
are relevant to the public and timed to events and 
seasons. Use stories to bring messages to life. 

 Establish Web-based, comprehensive communication 
tool kits for child injury topics.  

 Develop and implement a coordinated message 
strategy across all child injury topics.  

 

Presenter
Presentation Notes
The first goal is to develop and use targeted, compelling, and consistent child injury prevention messages.  Actions include:
Creating or implementing local and national campaigns on child safety. For example, the CDC initiative Protect the Ones You Love focused on tangible actions that parents can take to prevent the most common causes of injury death.  
Creating a bank of messages by topics and themes that are relevant to the public and timed to events and seasons. Use stories to bring messages to life.
Establishing Web-based, comprehensive communication tool kits for child injury topics. These could include messaging and materials, contact information for experts, sources for local and national statistics, links to government agencies/other organizations.
Developing and implementing a coordinated message strategy across all child injury topics.  CDC developed the Framing Guide: Adding Power to our Voices to help here.




Use audience-specific communication sources to 
deliver child injury prevention messages 

 Find local young people and parents who have been 
injured who are willing to speak out publicly about the 
importance of injury prevention.   

 Create a network of available professional 
spokespeople and victim and safety advocates who are 
trained to deliver compelling, evidence-based 
messages to the media. 

 Use local businesses that value safety for injury 
prevention events and distribution sites. 

Presenter
Presentation Notes
The second goals is to use relevant, audience-specific communication channels and sources to deliver child injury prevention messages. And actions include: 
Finding local young people and parents who have been injured, or had a close call, who are willing to speak out publicly about the importance of injury prevention.  
Creating a network (at local, state, and/or national levels) of available professional spokespeople, such as pediatricians, trauma surgeons, emergency personnel, lawyers, judges, educators, as well as victim and safety advocates who are trained to deliver compelling, evidence-based messages to the media.
Using local businesses that value safety for injury prevention events and distribution sites.  For instance, ensuring that smoke alarms are available at fire houses or child safety seat checks could be held at a local auto dealer. 









Use audience-specific communication sources to 
deliver child injury prevention messages 

 Encourage children’s hospitals and other health care 
facilities to use their communication channels to share 
safety information. 

 Sponsor local injury prevention events to raise 
awareness about a specific cause.  

 Identify opportunities for media coverage in 
unexpected places. 

Presenter
Presentation Notes
Additional actions under this goal include: 
Encouraging children’s hospitals and other health care facilities to use their communication channels, like the phone system’s on-hold message or televisions in waiting areas, to share safety information.
Sponsoring local injury prevention events to raise awareness about a specific cause, like holding a bike-a-thon to raise money to provide children with helmets. 
Identifying opportunities for media coverage in unexpected places.  For instance, a national automotive writer can cover car seat use or ways to keep teenagers from driving while texting, or a sports program or channel can cover recreational safety.  These professionals may not think of these related stories but we can encourage them and provide them with information their audience can use.




Strengthen and engage partnerships at every 
level to support communication strategies 

 Create a task force of organizations, decision makers, 
researchers, public health agencies, safety experts, and 
other stakeholders to share knowledge, expertise, and 
resources.  

 Generate a collaborative plan for refining, prioritizing, 
and implementing communication recommendations 
at the state or local level. 

 Develop a shared system to track and publicize 
progress made in adopting, implementing, or enforcing 
recommendations in the NAP.    

 Identify and partner with organizations for which 
safety is already part of their mission and highlight 
their efforts as examples others should follow. 

Presenter
Presentation Notes
The final goal is to strengthen and engage local, state, and national partnerships and coalitions to support the implementation of communication strategies.  Actions here include: 
Creating a task force (at local, state, and/or national levels) of nongovernmental organizations, decision makers, researchers, public health agencies, safety experts, and other stakeholders to share knowledge, expertise, and resources. 
Generating a collaborative plan for refining, prioritizing, and implementing communication recommendations in the NAP at the state or local level.
Developing a shared system to track and publicize progress made in adopting, implementing, or enforcing recommendations in the NAP. These can be used in partner briefings to help maintain support and momentum.  
Identifying and partnering with organizations for which safety is already part of their mission and highlight their efforts as examples others should follow.




Key Components in Communication 

 Framing the issue 

 Storytelling 

 Working with the media 

Presenter
Presentation Notes
Three key components in communication may be Framing the Issue so that we communicate effectively and amplify others efforts with our own.  CDC’s Adding Power to our Voices: the Framing Guide for Communicating about Injury can help here.  It is listed in the resource section of this webinar or you can find it on the CDC Injury Center website.
There is also a web-based Injury Center Communication Resource Center which includes aids in message development, communications planning and lessons from the field.
Storytelling is becoming more important in motivating people to take action.  Communications science suggests that a compelling story is more powerful than the statistics in encouraging change.  CDC does not yet have a storytelling guide but there are many great books and even trainings on storytelling in public health.  Picking the right story and framing it appropriately is key.  Nicholas Kristoff, a pulitzer prize winning NYTimes columnist, wrote a wonderful piece on how Public Health could be more effectively marketed which brought together some of the communications science.  It is in a 2009 issue of Outside magazine and is a powerful read. You can google it to start to understand the importance of appropriate and motivating storytelling.  Finally, effective communications often involves working with the media. As part of the Protect the Ones You Love initiative, the Injury Center developed a media outreach guide which offers tips and suggestions to help you reach out to and work with media representatives. Working with the media is one of the most effective ways to raise awareness about the importance of preventing child injury.



IMPLEMENTATION 

Presenter
Presentation Notes
So briefly, I’d like to finish with what we’ve done in the last year regarding implementing the NAP.



NAP Implementation Projects 

 

 Funded nine pilot projects 

 Test the feasibility of implementing specific actions 
in the NAP 

 Identify potential next steps and new avenues 

Presenter
Presentation Notes
To jumpstart the implementation of the NAP, CDC has funded nine Implementation Projects.  These are pilot projects which are currently underway to explore the feasibility of pursuing specific action items.  There is a list of the nine projects which you can review; but today, we have the opportunity to go more indepth regarding the efforts of one of them.  We funded one project in the Communications domain.  They are tackling many of the actions that the NAP called for.  You can hear about their progress and successes from our next speaker.





“Never doubt that a small group of thoughtful, 
committed citizens can change the world.  
Indeed, it is the only thing that ever has.” 

 
~Margaret Mead  

 
Julie Gilchrist, MD (jrg7@cdc.gov) 

 For more information please contact Centers for Disease Control and Prevention 

 

1600 Clifton Road NE, Atlanta,  GA  30333 

Telephone: 1-800-CDC-INFO (232-4636)/TTY: 1-888-232-6348 

E-mail:  cdcinfo@cdc.gov  Web:  http://www.cdc.gov 

 
The findings and conclusions in this report are those of the authors and do not necessarily represent the official position of the 
Centers for Disease Control and Prevention. 

National Center for Injury Prevention and Control 

 Division of Unintentional Injury Prevention 

Presenter
Presentation Notes
So I’m going to finish with one of my favorite quotes from Margaret Mead: “Never doubt that a small group of thoughtful, committed citizens can change the world. �Indeed, it is the only thing that ever has.”  This is motivating to me when I think of the small number of people working on an area with such a large burden.  We are small but mighty if everyone does their part.

Thank you for what you do to make the world a safer place for our children.  Please feel free to contact me if you have questions about anything that was presented today.
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Presenter
Presentation Notes
Tracy’s professional interests center on the effective communication of injury prevention messages.  She addresses this focus by conducting research, developing networks of individuals interested in sharing injury prevention messages and by creating content for a variety of mediums (including websites, fact sheets, blog posts, videos, social media, press releases, reports, briefs, and more). She is also passionate about teaching others how to translate their research for non-scientific audiences, how to utilize all forms of media to communicate messages and how to work with the media.  In addition, she often serves as an injury prevention expert for mainstream media appearing on such outlets as The Today Show, USA Today, CNN, the New York Times and the Washington Post. She currently serves as the Executive Director of the Child Injury Prevention Alliance and as the Director of Translational Research for the Center for Injury Research and Policy in the Research Institute of Nationwide Children’s Hospital.  



Supporting the National Action Plan for Child Injury Prevention 



Background 

Data & Surveillance 

Research 

Communications 

Education & Training 

Health Systems & Health Care 

Policy 

Domains of NAP 



Goals for Communications 
Projects 

Develop and use 
targeted, compelling 

and consistent 
messages 

Use relevant, audience-
specific communication 

channels and sources 

Strengthen and engage 
local, state and national 

partnerships and 
coalitions for 

implementation 



Current Situation 
Silos 

Focus on 1 injury area 
“Accident”  

Nothing I can do Information overload 



Unite 

Our Vision: One Voice 
Silos 

Focus on 1 injury area 
“Accident”  

Nothing I can do Information overload 



Uniting the Voices 
• Establish national partnership 
• Create connections Network 

• Create bank of free child injury prevention materials 
• Coordinate timing of prevention campaigns  Coordination 

•Focus on clear, concise, consistent messaging 
•Tips for talking to the media and reaching the public. Communications 

•Assemble national roster of professional 
spokespeople  Expertise 



How It Works 

Partners 

• National 
network of 
researchers, 
public health 
professionals, 
educators, 
caretakers, and 
other parties 
dedicated to 
child injury 
prevention. 

• Partners agree 
to promote a 
selected injury 
topic. 

Campaign 

• Partners can use 
their own 
materials or 
free, 
customizable 
resources 
available on the 
Prevent Child 
Injury website. 

• Access to roster 
of available 
experts to speak 
to media and 
other interested 
parties. 

Outreach 

• Public hears 
clear, concise, 
consistent 
information. 

• Message 
reinforced 
through 
multiple 
sources 
promoting the 
same topic at 
the same time. 

• Relevant to 
current events 
or season. 



Building A Network 

Committees 

Peers 

Media Word of 
Mouth 

Active 
Outreach 



Members 
Committees 

Steering 

Advisory 

Communications 

Institutions 

Hospitals/Medical 
Centers 

Departments of 
Health, Public Safety 
and Transportation 

Universities/Schools 

Organizations 

State PTAs 

Fire Departments 

Individuals 

Researchers 

Pediatricians 

Media 

Injury Prevention 
Professionals 



Coordination 

List of topics 
Consensus 

among steering 
committee 

Sharing 
resources Implementation 

Promote new 
research/ 
initiative 



Topics Covered 

TV Tip-Overs 

Child Passenger Safety 

Youth Sports Injuries 

Teen Driving 

Magnet Ingestion 

Toy Safety 



Topic Poll Question 

Presenter
Presentation Notes
For which of the following topics would you like to see us create toolkits? (check all that apply)
a) Drowning prevention
b) Safe Sleep
c) Prescription medication/poisoning
d) Other ___________________



TV Tip-overs 

The Problem: 
 
• Every 3 weeks in the U.S., a child 

dies from a TV tip-over. 
 

• Every 45 minutes in the U.S., a 
child is treated in a hospital 
emergency department for an 
injury received when a TV 
tipped-over on them.  
 

• The numbers of deaths and 
injuries from this preventable 
event are increasing.  



TV Tip-overs Toolkit 



User Guide  



Existing Resources 



Project Materials 
Newsletter Article Fact Sheet 



Project Materials 

 Swiss cheese press release 
with sample quotes 



Media Guide 



In the News 



Social Media 



Twitter Chat 



National Experts 



Resource Use Poll 
Question 

Presenter
Presentation Notes
Which of these resource types would you use if you were going to utilize one of these toolkits: (please check all that apply)
User guide
Links to existing resources
Newsletter article/blog post
Fact sheets
Swiss cheese press release
Media guide
Links to previous news stories
Social media
Expert spokespeople panel
Would use my own materials
Would not use the toolkit




Success 
Activities 
 
 AAP sent mailing about 

the research to 1500 
media outlets 
 

 Partners spoke to local 
and national media 
outlets 
 

 Members posted 
information on their 
websites 
 

 Johns Hopkins shared 
information in their 
mobile safety center 
 

 Incorporated into social 
media outreach for the 
week 
 
 
 



Success 
Media Highlights 
 
 ABC News  
 BBC News  
 CBS News  
 Chicago Tribune  
 CNN  
 Detroit Free Press  
 Fox News Latino  
 Huffington Post  
 Los Angeles Times  
 MSN  
 NBC News  
 Parent Magazine  
 Reuters  
 United Press International (UPI)  
 US News and World Report  
 USA Today  

 
 
 



Video 



video 









video 



Video Poll Question 

Presenter
Presentation Notes
Would you use this video if it was made available to you free of charge and was customizable?
Yes
No
Not sure



www.PreventChildInjury.org  

Join Us 

info@preventchildinjury.org                                     PreventChildInj 

Want to join the cause? Become a member and get updates when new injury 
prevention information and toolkits become available.  

To contact Tracy Mehan directly: tracy.mehan@childinjurypreventionalliance.org  

http://www.preventchildinjury.org/
mailto:info@preventchildinjury.org
mailto:tracy.mehan@childinjurypreventionalliance.org
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Presenter
Presentation Notes
Diane Holm is a communications professional specializing in health and safety messaging who served as a member of the media, educator and Public Information Officer. She has taught basic public information and risk communications at the Florida Governor’s Hurricane Conference and independently. She serves as a director on numerous boards; the most notable as a founder and president of the National Drowning Prevention Alliance. She is currently guiding the Steering Committee of Streets Alive Lee, Inc., an open streets initiative to promote safer more active lifestyles. She is a strategic planner and problem solver, well known for honesty, integrity and dedication to getting the job done right. She is an expert in achieving challenging goals. She worked in radio, television, and daily newspaper for 10 years. In 2010, she independently produced and directed a mini-documentary on home water safety, which is posted on SWFL injury prevention websites and YouTube. She co-authored a pre-school science curriculum and enjoys all types of aquatic activities.




Communication Strategies 
for Good Messages 

By Diane Holm, BSJ 
Florida Department of Health in Lee County 



Who makes up your community? 
 

How do they get their news? 

• Consider: 
• Race 
• Ethnicity 
• Socioeconomics 
• Age 
• Assimilation or segregation 





Original Message Sources 

• Faith-based institutions 
• Schools 
• Posters 
• Mail 
• Phone 
• Newsletters 
• Coalitions 



Choose the media of your 
Target Audience 

Lee County, FL 

•Higher socioeconomics: daily newspaper, National Public Radio 

•Hispanics: Spanish-language radio 

•African Americans: phones; faith-based messages 

•Homeless: posters 

•Teens: Vine 

•Low socioeconomics: bus messages 

•20-49 year old adults: internet—key word searches, apps 

 



Develop and Implement a 
Message Plan 

• Frame your message to give the media  
• What they need: news 
• Time to meet deadlines 
• What they want: emotion 

 
• Prepare an evaluation of the message’s 

effectiveness 
 



What is News to the 
Media? 

• Consequence—Things that directly 
affect the public 

• Timeliness—Things happening now 
or in the immediate future 

• Proximity—Things taking place or 
headed toward their neighborhood  

• Prominence—Persons, places, and 
institutions that are well known 



The Inverted Pyramid 

The Lead 

Answer the remaining 
 5 W’s and the H 

Secondary Facts 

Least Important Facts 

Standard 
Closing 



Do’s  
When working with the 

Media 

• Make the message actionable 
• Arrange interviews with affected people 
• Arrange interviews with partners 
• Make it visual and auditory 
• Keep it short, but have details for print 

 
 
 



Effective interviews  

•Create 1 
primary 
message 

•Create 2 
secondary 
messages 

•Stick to those 
points 

 



Do’s  
When working with the 

Media 
• Limit releases to 1-2 pages 
• Send to a current media list 
• Attribute all quotes 
• Write legibly 
• Sentences and paragraphs are brief 
• Jargon, acronyms and big words 

absent 



When to Send Releases 

• Magazines: 2-3 months in advance 
• Weekly newspapers: 7-10 days 
• Daily newspapers: 2 weeks for features  
• Radio: 1-2 weeks 
• TV: 3 days  
• Before and during holidays 



Reminders are  
News Releases too! 

• Create a new lead for every “reminder” 
• 1-day before event send release, then call 

to confirm 
• Call day of event to confirm (if not 

confirmed before) 



Put Emotion in your 
Message 

• Show the effect of a drowned child on the 
child, parents, siblings 

• Create the sound of lightening striking, 
then deadly silence 

• Relate the feeling of overheating in a hot 
car with people experiencing heat in 10-
degree increments 



Develop Media 
Relationships 

• Name the media as a partner in keeping 
people safe 

• Print releases and statistics to give at 
event or interview 

• Write a sincere thank you note to the 
reporters who covered your event 

• Identify yourself as a resource to them 
 



Create an Evaluation 
 Measure your reach, revise  

 Measure effectiveness of the message, 
revise 

 Measure behavior change 

  1. Use social media—Twitter 

  2. Use interviews 

  3. Use surveys in email and website 

 

 



Communication Strategies 

• Prepare: Research community; Identify 
target audience and their primary news 
sources 

• Develop, implement your plan: Use 
multiple media; Give media what they need 
and want; Use an actionable, consistent 
message  

• Evaluate, revise: Reach; Messages’ 
effectiveness; Behavior change 



Thank you for your participation 

Please take a moment to complete our short 
evaluation 

https://www.surveymonkey.com/s/nap_100813  
Questions or Comments? Contact: 

Rhunt@edc.org 
617-618-2178 

www.ChildrensSafetyNetwork.org 74 

https://www.surveymonkey.com/s/nap_100813
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